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O®OTARGET

Report Overview

This report provides a holistic overview of each
major department at Target. It includes
information about sales, sponsored search,
and organic search for each department.

 Department Overview
 Top-Selling Brands

* Top Brands in Organic Search
 Top Brands in Paid Search

« Top Promoted Brands

* Top-Selling Items

+»+ Disclaimer: Analytic Index has no affiliation with Target. All data is proprietary to
the Analytic Index. This report is based on performance items which are in the
top-performing sales or search items.

+» This report is based on top-performing items in sales or search on Target (Top
100 BSR & within top 2 pages of search results)

+»+ The prior period and percent change in this report is comparing data from the
previous month (month-over-month).

Department Performance Report

Definitions

Top-Selling Brands
Estimated sales share based on the brand’s items, their best seller rank,
and historical sales.

Top Brands in Organic Search

Based on share of organic search visibility, which is similar to organic
impressions in that it looks at keywords the brands items appear for,

how high they rank for said keywords, and the search volume of the

keywords.

Top Brands in Paid Search

Based on share of paid search visibility, which is similar to ad
impressions in that it looks at keywords the sponsored items appear
for, their ad position on the page for said keywords, and the search

volume of the keywords.

Top Promoted Brands
The brands that were observed with the most promo activity via retailer
badges.

Top-Selling Items
The best-selling items based on Best Seller Ranking over the time
period.
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About Analytic Index
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Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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Reasons to partner with Analytic Index:

@ HIGHER SEARCH RANKINGS @ HUGE TIME SAVINGS |nterested in learning more?

E(E)TJ\EERCS';'OCS THROUGH RATES & MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306
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& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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9,919

A 2% vs Prior Perioc A 2% VS

Top-Selling Brands

@ GOOD & GATHER 17.55%

@ HAPPY FAMILY 10.57%
GERBER 9.37%

® UPRUPBT77%

@ KENDAMIL 8.48%
VASELINE 5.25%
COTTONELLE 4.08%
LITTLE BELLIES 3.57%
NURSERY WATER 3.19%
SIMILAC 3.08%

All Others 26.10%

Top-Selling lItems:

L] ‘ e® f"v'

Kendamil Organic Infant Formula Q
Powder - 28.20z

Kendamil

Page | 1
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Department Summary
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A 171% vs Prior Period 2,128,483
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Top Brands in Organic Search

Iy

@ MUNCHKIN 3.68%

@ CLOUD ISLAND 2.46%
GRACO 2.25%

@ PILLOWFORT 2.22%

@ HALO INNOVATIONS
1.79%
SAFETY 1ST1.78%
DR. BROWN'S 1.73%
DELTA CHILDREN 1.67%
BABY TREND 1.66%
UP&UP1.57%
All Others 79.19%

Happysasy «
greek.
=Y

nTJrsen
) [
1.75 = c
0z /
Vaseline Original Unscented v}
- Ha Baby Organic Yogis
Petroleum Jelly - 1.750z Nursery Water - 128 fl oz o S":Pv "yvsaf;n 5 Fmoﬂz. - (v
Vaseline whe
s27 Nursery Water Happy Family
800 8

© 2024 Analytic Index All Rights Reserved
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Top Brands in Paid Search

@ GRACO5.30%

@ PAMPERS 4.06%
STORKCRAFT 3.73%

@ CERAVE 3.30%

@ HAPPY FAMILY 3.00%
GERBER 2.96%
HUGGIES 2.64%
BABY TREND 2.52%
EVENFLO 2.30%
BURT'S BEES 2.23%
All Others 67.99%

2 Similac

Similac 360 Total Care Non-GMO ¢
Ready to Feed Infant Formula...
Similac

534

Analyticlndex.com



@target | Beauty
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Market Share Leaders:

Top-Selling Brands

@ UP&UP28.42%

@ HERO COSMETICS 6.77%
O-TIPS 6.02%

@ NEUTROGENA 5.64%

@ ECOTOOLS5.31%
TREE HUT 4.48%
ELF 3.96%
VASELINE 3.73%
CREST 3.46%
DOVE BEAUTY 3.14%
All Others 29.08%

pasi

Top-Selling lItems:

Basic Cotton Rounds Nail Polish

and Makeup Remover Pads -...
up &up
7780

Page | 2
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Hero.

Department Summary
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A 13% vs Prior Pe

Top Brands in Organic Search

Iy

@ ELF375%

@ CONAIR271%
NEUTROGENA 2.10%

@ SCUNCI 2.09%

@ CERAVE 2.09%
LA ROCHE POSAY 2.08%
LOREAL PARIS 1.51%
MAYBELLINE 1.44%
UP&UP 1.36%
SHEAMOISTURE 1.31%
All Others 79.55%

e >

A 500
A TREE HUT =
o =
: 8&
5909 (80 02) NET W,/ P05 AET
Regular Cotton Swabs Paper
Tree Hut Shea Sugar Vanilla & (V) Sticks - —up & up~

Jasmine Body Scrub - 180z
Tree Hut
877

up & up
6478

© 2024 Analytic Index All Rights Reserved
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Neutrogena SCOTOOLS

M ARACLIVILY

Top Brands in Paid Search

@ ELF570%

@ LOREAL PARIS 2.99%
DOVE BEAUTY 2.71%

@ NYX PROFESSIONAL
MAKEUP 2.64%

@ CERAVE 2.62%
ARDELL 2.00%
SHANY 1.95%
BURT'S BEES 1.93%
MAYBELLINE 1.86%
SEOUL CEUTICALS 1.77%
All Others 73.82%

T
A [
cotton swabs MIGHTY
pap PATCH'
stic S
m’n 24

Hero Cosmetics Mighty Patch [v)
Cotton Swabs Paper Sticks - 50ct ¢

Invisible + Acne Pimple Patches...
- up & up™ Hero Cosmetics
up & up 3839

2940

Analyticlndex.com



target | Clothing, Shoes & Accessories

ANALYTIC
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Market Share Leaders:

allin motion.

Cat & ack

Department Summary

Top-Selling Brands

@ ALLINMOTION 26.34%

@ CAT & JACK 16.35%
KONA SOL 7.60%

@ WILD FABLE 7.24%

@ SHADE & SHORE 7.22%
A NEW DAY 3.72%
SCUNCI 3.61%

CARTER'S JUST ONE YOU
3.24%

GIMME BEAUTY 1.75%
FASHION FORMS 1.68%
All Others 21.24%

%

Top-Selling lItems:

Women's Tunnel Front Bralette v}
Bikini Top - Wild Fable~ Blue...
Wild Fable

Two Tone Yoga Mat 5Smm Navy )
Blue/Light Blue - All in Motion™
8 All In Motion

Page | 3

heserved Ke
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A 3% vs Prior Perioc A 1% vs Prior Perioc V-

vnrde Nhearn an
WUITUS UUSTIVEU

Top Brands in Organic Search

@ ANEW DAY 17.52%

@ UNIVERSAL THREAD
9.67%

WILD FABLE 5.72%
@ GOODFELLOW &CO 5.00%
@ CAT & JACK 4.98%
REEBOK 4.83%
ALL IN MOTION 4.62%
AUDEN 2.53%
CUPSHE 1.28%
ALLEGRAK 1.08%
All Others 42.77%

Muscle Recovery Travel Foam V]
Roller 12" - All in Motion™

All In Motion
64

© 2024 Analytic Index All Rights Reserved
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SHADE @@ SHORE

QnAranrahin Arsiyi Or
N ~ ~

A 16.3%

Top Brands in Paid Search

@ HANES PREMIUM 8.29%
@ REEBOK 6.97%
HANES 5.73%

@ UNIVERSAL THREAD
5.43%

@ ALLEGRAK 492%
ALPINE SWISS 4.92%
MAIDENFORM 4.63%
CUPSHE 4.25%

KIPLING 3.42%
PAIR OF THIEVES 3.34%
All Others 48.10%

sciinci No Damage Super Comfy
Hosiery Elastic Hair Ties - Black...
scunci

603

Premium Fitness Mat 15mm - All
in Motion~
All In Motion

567

Analyticlndex.com
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Market Share Leaders:
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Top-Selling Brands

@ APPLE 23.18%

@ ENERGIZER 14.50%
AMAZON 9.50%

@ DURACELL 6.26%

@ FUJIFILM 6.16%
JUST WIRELESS 5.26%
ENDUST 4.59%
UP & UP 4.59%
ALLSTATE 4.08%
ROKU 3.98%
All Others 17.91%

Top-Selling lItems:

Apple AirPods Pro (2nd
Generation)
Apple

1402

Page | 4

~

Enerqizer

Department Summary

WUTUS wUST

40 880

Top Brands in Organic Search

e
<

@ HEYDAY 13.06%

® APPLE7.84%
OTTERBOX 4.59%

@ HPINC.3.09%

@ AMAZON3.01%
SAMSUNG 2.92%
INSTEN 2.58%
LOGITECH 2.48%
MONOPRICE 2.42%
ACER 2.40%

All Others 55.59%

b

\ ' " U
. ¢ instax.
> =

»2)

‘VOKO

P Bk

¥

.

LS

Fujifilm INSTAXMINI ¢
Instant Film Twin...
Fujifilm

# 2065

Apple AirPods (2nd Generation) V)
with Charging Case
Apple

16023

© 2024 Analytic Index All Rights Reserved

amazon
N

Amazon Fire TV Stick Lite with

Latest Alexa Voice Remote Lite...

Amazon
672

DURACELL

FUJHFILM

Aani~ Qasrek Viainili-
JalllC o€

v-154%

r.
-

Top Brands in Paid Search

@ OTTERBOX 29.08%
@ BELKIN 6.52%
AMAZON 5.75%
@ LOGITECH 5.04%
@ HPINC. 4.05%
IOTTIE 3.43%
JLAB 3.15%
RING 3.15%
NINTENDO 2.63%
SANDISK 2.57%
All Others 34.64%

) Energizer 2032 Batteries - Lithium ¢
Coin Battery

Energizer

Analyticlndex.com
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Market Share Leaders: S

GOOD &
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Brards Observed tems O

ICdo UWoTI VOJ .- o WiUoTl v

3,040

A 1% vs Prior Perioc A 2% vs Prior

Top-Selling Brands

@ GOOD & GATHER 16.56%
@ REESES9.35%

ICE MOUNTAIN 7.78%
@ BETTY CROCKER 6.09%
@ DUNKIN DONUTS 6.09%

LINDOR 4.66%

LARABAR 441%

HARIBO 4.40%

M&M'S 4.03%

PURE LIFE 3.65%

All Others 32.99%

DUNKIN'

Top-Selling lItems:

Dunkin Blueberry Muffin Medium o
Roast Coffee - 110z
Dunkin' Donuts New at ©

145

Page | 5

|
;
g
15

Department Summary
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SYywOrds vOserved

57 950

v -1% vs Prior Perioc

Top Brands in Organic Search

@ GOOD & GATHER 24.06%
@ FAVORITE DAY 2.90%
HERSHEY'S 1.98%
@ MARKET PANTRY 1.55%
@ STARBUCKS 1.49%
REESE'S 1.42%
BOB'S RED MILL 0.73%
BESTPRESS0 0.71%
TYSON 0.69%
PEET'S COFFEE 0.64%
All Others 63.84%

o JUST 4 REAL INGREDIENTS
o PEANUT BUTTER & MUY s -
(TR L | e | 5 | e

Larabar Peanut Butter & Jelly Bar ¢ Pure Life Purified Water - V)
- 28pk/16.9 fl oz Bottles
1.70z
Larabar Pure Life
2032

3

© 2024 Analytic Index All Rights Reserved

Qrarenrahin Ansivis
R M~/
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:
DONUTS

Top Brands in Paid Search

Iy

> LA L, I

Betty Crocker Blueberry Muffin [v)
Mix -16.90z
Betty Crocker New at @

850

@ HERSHEYS2.13%

@ STARBUCKS 1.59%
MCCORMICK 1.53%

@ CHOBANI 1.45%

@ KIND 1.44%
TAZO 1.41%
TILLAMOOK 1.27%
GHIRARDELLI 1.19%
GOGO SQUEEZ 1.02%
CALIFIA FARMS 0.98%
All Others 85.99%

Ice Mountain Brand 100% Natural ¢
Spring Water - 101.4 fl oz Jug

Ice Mountain
236

Analyticlndex.com
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ANALYTIC
INDEX

Market Share Leaders:

Dra N ~ amae Nheeryan
(ems voservea

4,809

v -1% vs Prior Perioc v -1% vs Prior Perioc

Top-Selling Brands

@ UP&UP18.86%

@® WETONES7.57%
KLEENEX 6.73%

@ EXTRA6.43%

@ LARABARS521%
ORBIT 4.97%
Q-TIPS 4.70%
CREST 4.25%
COLGATE 4.09%
TREE HUT 4.06%
All Others 33.12%

Top-Selling lItems:

Larabar Peanut Butter & Jelly Bar ¢
=170z
Larabar

K4

Page | 6
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Department Summary

vords Observed
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59,699

A 10% vs Prior Perioc

Top Brands in Organic Search

X

@ UP&UP8.38%
@ NATURE MADE 3.65%

SWANSON HEALTH
PRODUCTS 2.32%

@ LEL01.97%
@ OLLY 1.73%
PLUSONE 1.26%
ORGAIN 1.16%
QUEST NUTRITION 1.12%
FUTURO 1.03%
ICU EYEWEAR 0.90%
All Others 76.48%

=0
)
= i £
Regular Cotton Swabs Paper Q :?otmanl’::.;golm‘:;::t'::‘; g
Sticks - 500ct - up & up™ Aquaphor
up &up 2181

5161

© 2024 Analytic Index All Rights Reserved
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Top Brands in Paid Search

@ OLLY7.37%

@ HELLO CAKE 5.13%
UNIVERSAL THREAD
3.07%

@ CODEAGE 2.25%

@ NATURE MADE 1.94%

OPTIMUM NUTRITION
1.92%

VITAFUSION 1.77%
ENERGIZER 1.73%
NORDIC NATURALS 1.61%
ORGAIN 1.56%

All Others 71.65%

>

M TREE HUT

5909 (18 G2) WET WY,/ POOS AT

Orbit Sugar Free Sweet Mint V]
Chewing Gum Single Pack - 14...
Orbit

Tree Hut Shea Sugar Vanilla & V]
Jasmine Body Scrub - 180z
Tree Hut

877

Analyticlndex.com
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ANALYTIC
INDEX

Market Share Leaders: £Q2M %> 1s

Top-Selling Brands

@ ROOM ESSENTIALS
21.56%

@ SCRUB DADDY 9.83%
STERILITE 7.54%

@ BRIGHTROOM 6.89%

@ WONDERSHOP 5.13%
SCOTCH-BRITE 4.06%
UP&UP3.78%
MONDO LLAMA 2.97%
COSTWAY 2.79%
EXCLUSIVE HOME 2.43%
All Others 33.03%

Top-Selling lItems:

Sterilite 66qt ClearView Latch Box ¢
Clear with Purple Latches
Sterilite

3460

Page |7

Sterilite:

Department Summary

varde Dhearan SmApanrahin Arsii

WUIUS UUSTIVTU PUhoUlSY

117310 v 4%

A 4% vs Prior Perioc 4,136,048 Weekly Average

Top Brands in Organic Search

@ THRESHOLD 7.90%

@ ROOM ESSENTIALS 3.06%
BRIGHTROOM 2.48%
@ UNIQUE BARGAINS 2.16%

@ COSTWAY 1.78%
MONDO LLAMA 1.63%
RING 1.24%
PILLOWFORT 0.99%
AMAZON 0.96%
CRAYOLA 0.95%

All Others 76.86%

sided
O serubber Sponge

6qt Clear Storage Box White - V]
Scrub Daddy Dual-Sided Q Room Essentials™ Travel Size Lint Roller 30 Sheets -
Scrubber + Sponge Room Essentials Only at @ up & up™
Scrub Daddy 2587 up &up Onlyat®

4018
3157

© 2024 Analytic Index All Rights Reserved

brightroom

Top Brands in Paid Search

@ BISSELL3.78%

@ GENERAL ELECTRIC
3.55%
NULOOM 3.52%

@ DYSON3.41%

@ RING3.37%
VIPEK 3.34%
BECKY CAMERON 3.30%
BRIGHTROOM 3.14%
INPLACE 2.66%
SHARK 1.95%
All Others 67.98%

Plush Pillow Standard/Queen V)
White - Room Essentials™

Room Essentials Only at @
8237

V)

Analyticlndex.com
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target | Household Essentials

Market Share Leaders:

Smartly.

Department Summary

rama Dhaervan Kevywaorde Oheeryan Snarcorashin AcTivit Or
S VOSEery Sywords voserv SP0 A V)

0 345 17102 A 05 5%

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

.

® UP&UPB43%

@ CLOROX 10.97%

@ UP&UP28.24%
@ CLOROX 11.43% ® CLOROX 5.25% © e e
. SEVENTH GENERATION

SMARTLY 10.93% FEBREZE 3.86% 520%
@ KLEENEX 7.85% @ SWIFFER 3.36% @ MRS. MEYER'S CLEAN
@ SCRUB DADDY 6.04% ‘ ® TIDE330% DAY 4.77%

‘ MRS, MEVER'S CLEAN @ RUBBERMAID 3.12%
E:svg: ifg: DAY 2.84% O-CEDAR 2.95%
: MR. CLEAN 2.74% cont a1

BOUNTY 4.46% EVERSPRING 2.07% :

ARM & HAMMER 4.31% b 2 o6 CHARMIN 2.43%

DIXIE 2.44% : BOUNTY 2.33%

: METHOD 2.04%

All Others 14.02%

All Others 64.05%

AIRWICK 2.25%
All Others 55.47%

et CLOROX “.:f:'-:
Friendly. el
Top-Selling lItems: - a _

Page | 8

Disposable Paper Napkins - 230ct ¢

Saded
o erubber SPonge ‘

POWERWASH
5X POWER

9"““

Lemon Scent Disinfecting Wipes - ¢

- Smartly~ Scrub Daddy Dual-Sided v) Dawn Fresh Scent Platinum Clorox Fresh Disinfecting Wipes [v) T8t - up & ip=
Smartly Scrubber + Sponge Powerwash Dish Spray, Dish So... Bleach Free Cleaning Wipes - 9ct up&up Onlyat ®
4481 Scrub Daddy Dawn Clorox 4520

© 2024 Analytic Index All Rights Reserved
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Market Share Leaders: o
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v -2% vs Prior Perioc A%

Top-Selling Brands

@ GOOD & GATHER 25.91%

@ STOK 9.98%
STARBUCKS 9.82%

@ STARBUCKS DISCOVERIES
9.30%

@ DUNKIN DONUTS 7.98%
MARKET PANTRY 5.79%
ROOM ESSENTIALS 5.69%
UP & UP 5.05%

ARM & HAMMER 2.59%
BRIGHTROOM 2.28%
All Others 15.62%

Top-Selling lItems:

Grade A Large Eggs - 12ct - Good
& Gather~ (Packaging May Vary)
Good & Gather Only at @

4579

Page | 9
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797 14042

STOK

Department Summary

™

vAarde Nhearnan
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30774

A 10% vs Prior Pe

Top Brands in Organic Search

@ THRESHOLD 4.77%

@ CUISINART 3.79%
STANLEY 2.89%

@ BRIGHTROOM 2.75%

@ 0X0267%
HAMILTON BEACH 1.87%
NINJA 1.61%
FIGMINT 1.57%
KITCHENAID 1.56%
KEURIG 1.32%
All Others 75.20%

DUNKIN'

Dunkin Blueberry Muffin Medium ¢

Roast Coffee - 110z Gather™

Dunkin' Donuts New at @ Good & Gather Only at @
145 2028

© 2024 Analytic Index All Rights Reserved

Granulated Sugar - 4lbs - Good & ¢

0
ST

Qnananrahin Arsiis - h

A09%

V-20.1%

Top Brands in Paid Search

@ CUISINART 7.96%
@ BRITA6.82%

NINJA 4.59%
‘ @ RUBBERMAID 3.79%

@ NEWAIR3.39%
‘ KITCHENAID 3.38%
NESPRESSO 3.36%

MDESIGN 3.23%
BREVILLE 2.46%
NORDIC WARE 2.40%
All Others 58.61%

BASKET FILTERS

200"

White Coffee Filters - 200ct - v} Starbucks Frappuccino Vanilla (v)
Market Pantry~ Chilled Coffee Drink - 13.7 fl oz...
Market Pantry Only at ® 831

265

Analyticlndex.com
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ANALYTIC
INDEX

Market Share Leaders:

A 2% vs Prior Perioc A D%

Top-Selling Brands

@ UP&UP27.60%

@ WETONES7.51%
HERO COSMETICS 7.05%

® QTIPS562%

@ ECOTOOLS 5.37%
NEUTROGENA 4.31%
COLGATE 4.13%
CREST 4.01%

TREE HUT 3.81%
DOVE BEAUTY 3.11%
All Others 27.46%

basi

Top-Selling lItems:

Basic Cotton Rounds Nail Polish
and Makeup Remover Pads -...
up & up

10064
$2.19

at Mankato

Page | 10

el
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Hero.

®
ANTIBACTERIAL

Department Summary

20818

A 107% VS Frior re

D
[

Top Brands in Organic Search

" @ CRESTS5.69%
@ ORAL-B 476%
UP & UP 4.36%
‘ @ DOVEBEAUTY 3.77%

@ COLGATE3.39%

PHILIPS NORELCO 2.51%
CERAVE 2.13%
NATIVE 2.05%
BRAUN 1.93%
SECRET 1.81%

All Others 67.60%

» 2
g '\ :
A w00 £
= E %
o= & .a. (
:: 85 \ :
= £ '
: S
Jumbo Cotton Balls - 200ct-up &
up™
Regular Cotton Swabs Paper © wp & up )
Sticks - 500ct - up & up™ i

up &up
8112

at Mankato

© 2024 Analytic Index All Rights Reserved
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/

SCOTOOLS

Top Brands in Paid Search

@ CREST6.28%

@ DOVE BEAUTY 6.08%
COLGATE 5.65%

@ ORAL-B 5.00%

@ PHILIPS SONICARE 4.55%
PHILIPS NORELCO 4.04%
BURT'S BEES 2.35%
DOVE MEN+CARE 2.31%
BRAUN 2.13%

CERAVE 1.94%
All Others 59.68%

i i ¥ .: 17508 5%

P — -

Milk and Honey Hand Soap - 7.51 A Healing Oi Skin
0z - up & up™ Protectant and Moisturizer for D...

up &up

Aquaphor

Analyticlndex.com



(®Otarget | Pets

Market Share Leaders: 7

A £% vs Prior Periog V-

Top-Selling Brands

@ FANCY FEAST 15.69%

@ SHEBA 11.55%
FRESHPET 10.93%

@ UP&UPBT78%

@ FRISKIES 7.65%
TIDY CATS 7.54%
PRETTYLITTER 6.54%
ARM & HAMMER 4.85%
DISNEY 4.43%
MILK-BONE 4.28%
All Others 17.77%

PRETTYLITTER

-

Top-Selling lItems: —

PrettyLitter Cat Litter - 8lb

PrettyLitter
7844

Page | 11
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3,

S

Department Summary

Observed vords Observad

S VUSTIVEU WUIUS UUSTIVTU

343 17157

S Prior Perioc A 43% vs Prior Per

Top Brands in Organic Search

@ BOOTS & BARKLEY
11.50%

® RING 5.69%
PAWHUT 4.59%

@ KINDFULL 3.14%

® UPaUP293%
PETMAKER 2.70%
AMAZON 2.56%
BLUE BUFFALO 1.99%
KONG 1.89%
COSTWAY 1.81%
All Others 61.21%

PRETTYLITTER

PrettyLitter Lotus Flower Cat
Litter - 8lbs
PrettyLitter

403

Arm & Hammer Odor Control Cat ¢
< Litter Deodorizer Double Duty -...
Arm & Hammer
1391

© 2024 Analytic Index All Rights Reserved

freshpet

Qrarenrahin Ansivis

)

MU Uls

AG 7%

Top Brands in Paid Search

@ RING 11.34%

@ YAHEETECH 7.84%
FRESH STEP 5.56%

@ BLUE BUFFALO 4.92%

@ GREENIES 4.74%
FURHAVEN 4.62%
AMAZON 4.08%
BARK 3.17%
TEMPTATIONS 3.11%
ZESTY PAWS 3.00%
All Others 47.61%

| ®
fre;i\T)et @

¢ CRYSTALS

JUST SCOOP & STR

Freshpet Select Grain Free Small ¢ Fresh Step Crystals Premium V]
Wet Dog Chicken and Vegetable... Scented Cat Litter - 8lb
Freshpet Fresh Step

879 10155

Analyticlndex.com



@target | School & Office Supplies

ANALYTIC
INDEX

Market Share Leaders:

hear/and

Top-Selling Brands

Top-Selling lItems:

Page | 12

ﬁﬁﬁﬁﬁﬁ

@ UP&UP2565%

® LEGO8.41%
FIVESTAR7.71%

@ BRIGHTROOM 7.35%

@ PAPER MAGIC 7.16%
MONDO LLAMA 6.55%
CRAYOLA 4.28%
SADIE & SAM 4.14%
ELMER'S 3.87%
SCOTCH 3.46%
All Others 21.42%

<
i I

Parchment Paper Roll -50sqft-

up & up™
up &up
3018

Department Summary

AnArAe Dhear am

VWLTUWD wUoTh

43970

¥ -0% VS Frior rFerioc

Top Brands in Organic Search

Vs

@ SCOTCH6.81%
@ UBRANDS 4.32%

SHARPIE 3.74%
® UP&UP3.48%
@ CRAYOLA 3.32%
THRESHOLD 2.93%
MONDO LLAMA 2.68%
PAPER MATE 2.66%
POSTIT 2.12%
HEYDAY 2.09%
All Others 65.85%
%
letter ¢ letter @
printer printer
paper paper
2 =
500 70
500ct Letter Printer Paper White - 750 Sheets Letter Printer Paper
up & up™ White - up & up™
e 4633 rdgod ?2?;8! "

© 2024 Analytic Index All Rights Reserved

QrAnanrahin

A201%

LEGO Roses Botanical Collection ¢
Building Set 40460 Dispenser - up & up™
LEGO up &up Only at ®

183 1666

brightroom

t Orazaric Se
urganiC o€

V-20.1%
Top Brands in Paid Search

@ PAPER MATE 22.19%

® LEGO1751%
SHARPIE 13.77%

@ CRAYOLA 11.41%

@ BOUNTY 4.63%
EXPO 4.59%
ELMER'S 4.55%
UNIBALL 4.00%

JAM PAPER & ENVELOPE
2.84%

KIPLING 2.56%

All Others 11.95%

——

Heavy Duty Shipping Tape with V)

Analyticlndex.com



¢
(®target | Sports & Outdoors ANALYTIC

frankiin .

MAJOR LEAGUE BASEBALL

Market Share Leaders: S “'911

Department Summary
._.rA.-»-A Nheoarad sare Nhearyaen Keywords Nhaaryan \ﬂr\nA/«ra,«’« ;A-' - razric [Rearch :',« -
/‘104 W5,00Z 52364 Vv 840 /‘/‘60
A 6% vs Prior Periog A 7% vs Prior Perioc A 23% vs Prior Perioc 447 078 Weekly Average 2721615113 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search
: SUN SQUAD 17.00% @ COSTWAY 5.05% @ COSTWAY 22.81%
NFL 16.16% v @ STANLEY 4.74% @ HOMEDICS 7.03%
BICYCLE 8.14% ) ALL INMOTION 3.61% BRITA 6.76%
: FRANKLIN SPORTS 6.07% @ APPLE 3.08% @ YAHEETECH 5.56%
WILS 5 85% @ INTEX 2.09% @ THERAGUN 5.09%
JOHNSON & JOHNSON NFL 1.89% INTEX 4.18%
5.27% : o
GATORADE 5.11% SPEEDO 1.85% THERMOS 3.75%
HOTHANDS 4 78% FRANKLIN SPORTS 1.63% CAMELBAK 3.73%
FLEXIBLE FLVER 452% CONTIGO 1.59% GOTRAX 2.83%
NEA 4205 COLEMAN 1.24% SABRE 2.76%

All Others 73.23%

All Others 22.88% All Others 35.49%

piCIcif

“i“’“

P —

|

Ld ‘
Top-Selling ltems: B v
STAR

Frankli Practice Tenni
2023 Panini NFL Prizm Football O 2023 Panini NFL Prizm Football © Bicycle Standard Playing Cards ¢ ranklin Sports ice Tennis V]

Johnson & Johnson First Aid To (V) Balls Can - 3pk
Trading Card Multipack Go! Portable Mini Travel Kit - 12pc L":Ld'“g Card Blaster Box Bioycle Franklin Sports
NFL Johnson & Johns. P 454 456

62 737 .

Page | 13 © 2024 Analytic Index All Rights Reserved Analyticindex.com



ANALYTIC

target | Toys

Market Share Leaders: Sy,

(2 \{9 )

—’

Department Summary
1,047 10,204 /9,124 ALLY V-10.8%
, , , 470 .O70
A 2% vs Prior Perioc A 0% vs Prior Perioc v -13% vs Prior Perioc 2,470,895 Weekly Average 3,304,334908 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ LEG039.41%
@ COSTWAY5.81%
CRAYOLA 3.11%

@ WHAT DO YOU MEME?
3.06%

@ LEGO 11.86%
@ LEGO 10.12%

@ SQUISHMALLOWS 10.98%
RUBIE'S 8.14% @ POKEMON 2.79%
@ MONDO LLAMA 7.86% BARBIE 2.57%
@ SQUISHMALLOWS 2.30%

@ MGAS MINIVERSE 7.71%

DISNEY DOORABLES @ DISNEY 2.29% @ MELISSA & DOUG 2.98%
493% NERF 2.19% NINTENDO 2.56%

NFL 4.75% MELISSA & DOUG 2.00% EXPLODING KITTENS
HOT WHEELS 4.66% TRANSFORMERS 1.80% 1.79%

5 SURPRISE 3.57% COSTWAY 1.68% MASTERPIECES 1.73%
MGA ENTERTAINMENT NINTENDO 1.66% OUR GENERATION 1.51%
331% All Others 70.60% TRANSFORMERS 1.39%

All Others 32.24% All Others 36.67%

st g B
7 G
i R T
TR G i

Top-Selling lItems:

"

Hot Wheels Single Pack - (Styles Disney Doorables Mini Peek © Squishmallows Squishville Blind Squishmallows 11" Grilled Cheese
Rubies Girls Nevermore Academy ) May Vary) Technicolor Takeover Plush Little Plush
Uniform Costume Hot Wheels Disney Docrables Squishville Squishmaliows
Rubie's 2065 B a3 8

Page| 14 © 2024 Analytic Index All Rights Reserved Analyticindex.com



@target | Video Games

ANALYTIC
INDEX

Market Share Leaders

nds Observed
“eo VoDl Vod

(48]
a

Top-Selling Brands

:  (Nintendo) <l>

tame Nhearnyan

j‘

A D%

@ NINTENDO 40.05%
@ PLAYSTATION 13.50%

Department Summary

q evwords Observed
N e VWVl ViboLT

419 10832

s Prior Perioc v -5% vs Prior Perioc

B Microsoft

Top Brands in Organic Search

@ NINTENDO 14.56%
@® MICROSOFT 10.82%

00 Meta Quest

QLrArenrahin )

A7 5%

A

PowerA

Top Brands in Paid Search

@ NINTENDO 31.54%
@ LOGITECH 19.58%

MICROSOFT 11.28% PLAYSTATION 7.76% HYPERX 17.32%

@ META QUEST 5.47% @ ACER7.25% @ METAQUEST 11.37%

@ POWERA 4.60% @ SONY7.21% @ STEELSERIES 4.40%
TURTLE BEACH 4.10% INSTEN 5.56% BACKBONE 4.34%
ARCADETUP 3.84% RAZER 4.26% CORSAIR 4.28%
WARNER BROS. 2.62% XBOX 3.78% HPINC. 4.17%
ELECTRONIC ARTS 2.53% CLX3.71% ARCADETUP 1.73%
AMIIBO 1.92% POWERA 3.24% XBOX 0.54%

All Others 10.08% All Others 31.84% All Others 0.72%

8
= )
L] A
° (S
lop-Selling Items: . s
- 5
Y
Nintendo Retro Icons LED Light Nintendo Switch with Neon Blue
e iR Meta Quest 2: All-In-One Wireless and Neon Red Joy-Con < Xbox Series X Console o Marvel's Spider-Man 2 Standard ¢
Nintendo VR Headset - 128GB Nintendo Microsoft Edition - PlayStation 5
2 Meta Quest 1377 1040 PlayStation

0

1769
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Interested in leveraging
Target search, sales, and
shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Target.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY

© 2024 Analytic Index All Rights Reserved


https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

