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O®OTARGET

Report Overview

This report provides a holistic overview of each
major department at Target. It includes
information about sales, sponsored search,
and organic search for each department.

 Department Overview
 Top-Selling Brands

* Top Brands in Organic Search
 Top Brands in Paid Search

« Top Promoted Brands

* Top-Selling Items

+»+ Disclaimer: Analytic Index has no affiliation with Target. All data is proprietary to
the Analytic Index. This report is based on performance items which are in the
top-performing sales or search items.

+» This report is based on top-performing items in sales or search on Target (Top
100 BSR & within top 2 pages of search results)

+»+ The prior period and percent change in this report is comparing data from the
previous month (month-over-month).

Department Performance Report

Definitions

Top-Selling Brands
Estimated sales share based on the brand’s items, their best seller rank,
and historical sales.

Top Brands in Organic Search

Based on share of organic search visibility, which is similar to organic
impressions in that it looks at keywords the brands items appear for,

how high they rank for said keywords, and the search volume of the

keywords.

Top Brands in Paid Search

Based on share of paid search visibility, which is similar to ad
impressions in that it looks at keywords the sponsored items appear
for, their ad position on the page for said keywords, and the search

volume of the keywords.

Top Promoted Brands
The brands that were observed with the most promo activity via retailer
badges.

Top-Selling Items
The best-selling items based on Best Seller Ranking over the time
period.
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About Analytic Index

1mae C

Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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\ Share of Sales
Organic Share of Voic e

Swo 3180713 56946 5.36% 1.12%

Benchmark Scores

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

US, CA, UK, DE, FR, IT, ES
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Reasons to partner with Analytic Index:

@ HIGHER SEARCH RANKINGS @ HUGE TIME SAVINGS |nterested in learning more?

E(E)TJ\EERCS';'OCS THROUGH RATES & MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY

© 2024 Analytic Index All Rights Reserved


https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

Table of Contents

Baby ..., 1
Beauty....coooviiiiiiiiiiii 2
Clothing ..ocooviiiiiiiiiii e, 3
ElectroniCSs. ..o 4
(€] {oTel=] oY A 5
Health ..coove e 6
[ [0 1 1 = 7
Household Essentials.......cccooevvveenne.... 8
Kitchen & Dining.......ccccoeviiiiiiiininnen.. 9
Personal Care ......oovvviiiiiiiiiiiiiiiinainns 10
PetS teii 11
School & Office Supplies.........c...e......12
Sports & Outdoors ........cc.ceeviiiiiiinnnannn 13
TOYS i 14
Video Games ....covvevviveiiiiiinineenenen. A5

s ANALYTIC
/A\INDEX

© 2024 Analytic Index All Rights Reserved | analyticindex.com



target | Baby

ANALYTIC

INDEX

O
Market Share Leaders: o

GOOD &
GATHER

tarme Nhear/an

o UUSTIVEU o o WUSTIVTU

61/ 9,770

A 0% vs Prior Perioc A 2% Vs or Pe

Rrarnde Nhearved

Top-Selling Brands

@ GOOD & GATHER 15.41%

© GERBER 11.46%

HAPPY FAMILY 10.12%
® UPUPB59%

@ KENDAMIL 8.35%
VASELINE 6.26%
LITTLE BELLIES 3.75%
BURT'S BEES 3.67%
COTTONELLE 3.58%
NURSERY WATER 3.35%
All Others 25.47%

Top-Selling lItems:

Vaseline Original Unscented V)
Petroleum Jelly - 1.750z
Vaseline

Page | 1

HSBEQFAMILY'

Gerber

Department Summary

avnnrae Nheoaran LnAreAarahin Arsivi-
SYyWOIls UUSTIVEU SPONS

56015

Top Brands in Organic Search

@ MUNCHKIN 4.13%

@ CLOUD ISLAND 2.47%
PILLOWFORT 2.36%

@ SAFETY 1ST1.93%

@ GRACO1.93%
DR. BROWN'S 1.81%
THE HONEST COMPANY
1.64%
UP&UP1.62%
DELTA CHILDREN 1.50%
SKIP HOP 1.46%
All Others 79.15%

[ ]
s .[
— —
infant formula sery

TIYY L -C

Kendamil Organic Infant Formula ¢
Powder - 28.20z
Kendamil
2433 Nursery Water
£00

o

Nursery Water - 128 fl oz V) Snacks - 1.480z

Gerber
241

© 2024 Analytic Index All Rights Reserved

VST ACLUIVILY

A2 8%

v -34% vs Prior Period 2,012,500 Weekly Averag

Gerber Puffs Banana Cereal Baby (V)

kendamil

Top Brands in Paid Search

"é

@ STORKCRAFT 5.64%

@ MUNCHKIN 4.87%
PAMPERS 4.23%

@ GERBER 4.08%

@ GRACO3.72%
THE HONEST COMPANY
327%
CHICCO 2.99%
HAPPY FAMILY 2.76%
MOTOROLA 2.51%
HUGGIES 2.50%
All Others 63.44%

Snacks i
), for Babls e
Organic
sfant Formula Milk-Based
Powder with Irea.
AL S e ¢ e

>

I
Q‘Z i

Bobbie Baby Organic Powder [v)
Infant Formula - 140z

Bobbie
1185

Analyticlndex.com
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Market Share Leaders:

TREE HUT
Department Summary
Drande Ohear ad tems Observed evwords Observad
Y- P Pe V- s F Pe Y- s P Pe
Top-Selling Brands Top Brands in Organic Search
@ UP&UP26.04% ’,/ ® ELF391%
@ TREEHUT8.19% @ CONAIR2.43%
HERO COSMETICS 7.28% LA ROCHE POSAY 2.12%
@ ECOTOOLS 5.62% @ CERAVE2.10%
@ QTIPS 5.53% @ SCUNCI 2.09%
NEUTROGENA 4.81% NEUTROGENA 2.08%
QUE BELLA 4.39% LOREAL PARIS 1.44%
AQUAPHOR 3.55% MAYBELLINE 1.41%
CREST 3.27% SALLY HANSEN 1.30%
VASELINE 3.23% SHEAMOISTURE 1.27%

All Others 28.09% All Others 79.85%

bo
BRI
H

Top-Selling lItems:

pbasic
jum
2
egul

r

!

-

Basic Cotton Rounds Nail Polish ) Jumbo Cotton Balls - 200ct - up & Regular Cotton Swabs Paper
and Makeup Remover Pads -... up™ Sticks - 500ct - up & up™
up &up up &up up & up

7780 4437 6478

Page | 2 © 2024 Analytic Index All Rights Reserved

Hero.

SCOTOOLS

LnAramrahin Arsiis 0N
U oVl o M OARULUIVILY -

A15.8%

Top Brands in Paid Search

@ ELF533%
@ SHANY 268%
LOREAL PARIS 2.55%
@ DOVE BEAUTY 2.53%
@ ARDELL2.16%
CERAVE 2.06%
NYX PROFESSIONAL
MAKEUP 2.05%
SEOUL CEUTICALS 2.02%
ESSIE 1.97%
OLAY 1.90%
All Others 74.74%

travel toothbrush

barhr |

Manual Toothbrush - Trial Size - -
Neutrogena Facial Cleansing V)

Soft - up & up™
Makeup Remover Wipes - Travel... up & up
Neutrogena 1346
756

Analyticlndex.com
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Market Share Leaders:

allin motion.

A3%VsF DarinA A 0% Drinr Pa

Top-Selling Brands

@ CAT&JACK17.81%

@ ALLINMOTION 17.30%
WILD FABLE 13.78%

@ SHADE & SHORE 9.38%

@ KONA SOL 5.58%
XHILARATION 3.80%
ANEW DAY 3.37%
GOODFELLOW & CO 2.94%
SCUNCI 2.50%
CARTER'S JUST ONE YOU
2.01%
All Others 21.54%

Top-Selling lItems:

Women's Tunnel Front Bralette v}
Bikini Top - Wild Fable~ Blue...
Wild Fable

Muscle Recovery Travel Foam
Roller 12" - All in Motion™
All In Motion

8 64

Page | 3

Department Summary

vArde Nhearn an
WUIUS UUSTIVTU

30364

v -12% vs Prior Perioc

Top Brands in Organic Search

@ ANEWDAY 15.73%

@ UNIVERSAL THREAD
9.03%

GOODFELLOW & CO 5.90%

@ WILD FABLE 5.57%

@ ALLINMOTION 5.55%
CAT & JACK 4.96%
REEBOK 3.74%
AUDEN 2.29%
BEARPAW 1.42%
STARS ABOVE 1.39%
All Others 44.42%

4
v

v Swirl Print Yoga Mat Smm Gray -
All in Motion™
All In Motion
108

© 2024 Analytic Index All Rights Reserved

Kena§A

SHADE @@ SHORE

LnAnanrahin Arsiyis
— ~

v -255%

~, -
()

(92

Aanic Qaar~h sl

V-33.3%
Top Brands in Paid Search

@ REEBOK 6.89%

@ HANES 6.28%
UNIVERSAL THREAD
5.83%

@ ALPINE SWISS 5.34%

@ HANES PREMIUM 5.10%
KIPLING 5.05%
AGNES ORINDA 4.84%
LEVI'S 4.44%
ALLEGRAK 3.92%
MAIDENFORM 3.68%
All Others 48.63%

Two Tone Yoga Mat 5Smm Navy © Women's Mid-Waist Extra High v}
Blue/Light Blue - All in Motion™~ Leg Extra Cheeky Bikini Bottom ...
All In Motion Wild Fable

133 16

Analyticlndex.com
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Market Share Leaders:

Drmpmme mear s

v -5% vs Prior Perioc v -6%

Top-Selling Brands

@ APPLE 2336%

@ ENERGIZER 12.03%
FUJIFILM 10.69%

@ NINTENDO 6.92%

@ ALLSTATE 5.54%
DURACELL 5.27%
JUST WIRELESS 4.79%
UP & UP 4.34%
ROKU 4.13%
AMAZON 3.09%
All Others 19.85%

Top-Selling lItems:

.

o

Apple AirPods (2nd Generation)
with Charging Case

Apple
16023

Page | 4

AAAAAA

v

Enerqizer

Department Summary

vArde heoar/ad
WUITLS WUSTH Y

41 848

v -19% vs Prior Perioc

Top Brands in Organic Search

4
T

@ HEYDAY 13.60%
® APPLE7.78%
OTTERBOX 4.26%
@ AMAZON 3.12%
@ HPINC.3.02%
SAMSUNG 2.94%
INSTEN 2.89%
MONOPRICE 2.64%
ACER 2.23%
LOGITECH 2.07%
All Others 55.45%

\J. o *2) o

Fujifilm INSTAXMINI

Apple AirPods Pro (2nd (W) Instant Film Twin...
Generation) Fujifilm
Al # 2065

1402

© 2024 Analytic Index All Rights Reserved

FUJIFILM

(Ninfendo) DURACELL

Top Brands in Paid Search

@ BELKIN 1261%
® I0TTIE9.41%
LOGITECH 7.30%
@ OTTERBOX 5.52%
@ JLAB5.44%
HP INC. 3.90%
ENERGIZER 3.73%
POPSOCKETS 2.89%
VIZIO 2.72%
NINTENDO 2.71%
All Others 43.79%

d P ®
\ &
[ ——
AirPods (3rd Generation) with ©
Apple 20W USB-C Power Adapter ) Lightning Charging Case
Apple

Apple - 1330

Analyticlndex.com
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nAe Nhearved
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H87

Top-Selling Brands

Top-Selling lItems:

O
. o

GOOD &
GATHER

tems Observed
- @ Wivool Vou

3,3/9

@ GOOD & GATHER 27.79%
@ REESES6.83%
LARABAR 5.27%
@ ICE MOUNTAIN 4.41%
@ HARIBO 4.00%
M&M'S 3.55%
LINDOR 3.44%
BETTY CROCKER 3.39%
DIET COKE 3.10%
EXTRA 3.09%
All Others 35.14%

nn ENT
PEANUT BUTTER & JOLLY q
nlw ‘&‘I":’I:ﬂ['ﬂ‘l—-—_

Larabar Peanut Butter & Jelly Bar V)
-1.70z
Larabar

Page | 5

35

Pure Life Purified Water - V]
28pk/16.9 fl oz Bottles

freese’s

Department Summary

avwarde Nhearand
CYWUIUS UUSTIVTU

08,007

v -2% vs Prior Pe

Top Brands in Organic Search

@ GOOD & GATHER 25.17%
@ FAVORITE DAY 2.55%
STARBUCKS 1.71%
@ MARKET PANTRY 1.63%
@ HERSHEYS 1.12%
BESTPRESS0 0.90%
BOB'S RED MILL 0.73%
REESE'S 0.72%
PEET'S COFFEE 0.71%
TRADITIONAL
MEDICINALS 0.70%
All Others 64.06%

8oz - Good & Gather™
Good & Gather Only at ®
2667

© 2024 Analytic Index All Rights Reserved

Shredded Mexican-Style Cheese - )

— AN ‘ ‘
ICE MOUNTAIN HARIBO

\»»\,«Aﬁrnnr- N~y N
910 M ALLIVILY -

VY-177%

o]
N
D
a
3
O
b]
%]

Top Brands in Paid Search

7

@ STARBUCKS 1.64%

® KIND 1.61%
MCCORMICK 1.51%

@ TAZO1.40%

@ RIPPLE 1.29%
GHIRARDELLI 1.16%
CALIFIAFARMS 1.14%
CELSIUS 1.13%
OLIPOP 1.10%
POPPI 0.98%

All Others 87.04%

Diet Coke - 20 fl oz Bottle v}

Banana - each @ Diet Coke
5464
¥: 7643

Analyticlndex.com
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Market Share Leaders:

Top-Selling Brands

@ UP&UP17.36%
@ TREEHUT9.04%
WET ONES 6.86%
@ KLEENEX 5.04%
@ QUE BELLA 4.50%
CREST4.37%
LARABAR 4.26%
ORBIT 4.12%

RICOLA 4.09%
Q-TIPS 4.08%
All Others 36.28%

Top-Selling lItems:

Larabar Peanut Butter & Jelly Bar ¢
=170z
Larabar

K4

Page | 6

4R,

TREE HUT

%g

"
ANTIBACTERIAL
HAND WIPES

Department Summary

vArde Nheoarn an
WUIUS VUSTIVTU

54304

v -5% vs Prior Period

Top Brands in Organic Search

v,

@ UP&UPB15%

@ NATURE MADE 3.59%
SWANSON HEALTH
PRODUCTS 2.06%

@ OLLY 1.81%

@ LEL01.38%

QUEST NUTRITION 1.12%
ORGAIN 1.10%

PLUSONE 0.95%

ALL IN MOTION 0.93%
FUTURO 0.88%

All Others 78.04%

» 1TEST
Flowflex
- COVID-19 Antigen Home Test

Zi D

=0

Qo =

FlowFlex Covid-19 Antigen Home ¢

Regular Cotton Swabs Paper Q Test - 1ct
Sticks - 500ct - up & up™ FlowFlex
up &up 2420

5161

© 2024 Analytic Index All Rights Reserved

ShAranrehin Artivie

MU

A12.4%

que be||o

~
SUI ST ACLIVILY -

Top Brands in Paid Search

@ OLLY 7.72%

@ HELLO CAKE 4.89%
VITAFUSION 3.89%

@ UNIVERSAL THREAD
292%

@ CODEAGE 2.34%
ENERGIZER 1.98%
NORDIC NATURALS 1.84%
LIQUID 1.V. 1.70%
ORGAIN 1.63%
OPTIMUM NUTRITION
1.48%

All Others 69.59%

B

Ricola Cough Drops - Natural V)
Herb - 45¢t Wet Ones Antibacterial Hand (v)
Ricola Wipes Travel Pack - Fresh - 20ct
187 Wet Ones
1598

Analyticlndex.com
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Market Share Leaders; room

Brande Oheerved
B as vbse

2119

A 1% vs Prior Perioc

Top-Selling Brands

Top-Selling lItems:

Sterilite 66qt ClearView Latch Box ¢

essen

temea

47,021

A%

@ ROOM ESSENTIALS
25.27%
@ THRESHOLD 10.81%
SCRUB DADDY 8.97%
@ BRIGHTROOM 8.93%
@ STERILITE 7.86%
EXCLUSIVE HOME 3.45%
LINENSPA 2.22%
HEFTY 1.83%
UP &UP 1.66%
MDESIGN 1.66%
All Others 27.35%

Clear with Purple Latches
Sterilite

Page |7

3460

B—n

THRESHCLD

Department Summary

Kavworde Dheearyan Snarcoranin AcTivit
VWWVIWO Vboo v N w2 .

112,809 v-207%

Top Brands in Organic Search

0,

@ THRESHOLD 7.54%

@ ROOM ESSENTIALS 3.06%
BRIGHTROOM 2.68%

@ COSTWAY 1.95%

@ UNIQUE BARGAINS 1.85%
MONDO LLAMA 1.57%
RING 1.05%

PILLOWFORT 0.94%
HONEYWELL 0.91%
BISSELL 0.90%

All Others 77.54%

P
‘“';:’:ban Spong¢
6qt Clear Storage Box White - V]
Room Essentials™ Scrub Daddy Dual-Sided v} Plush Pillow Standard/Queen
Room Essentials Only at ® Scrubber + Sponge White - Room Essentials™
2587 Scrub Daddy Room Essentials Only at ©@
4018 5237

© 2024 Analytic Index All Rights Reserved

brightroom

Top Brands in Paid Search

@ VIPEK 4.09%

@ BECKY CAMERON 3.98%
GENERAL ELECTRIC
337%

@ BISSELL 3.16%

@ COSTWAY 2.93%
INPLACE 2.85%
LUSH DECOR 2.67%
NULOOM 2.53%
HOMZ 2.22%
SHARK 2.21%

All Others 70.00%

(v} 56qt Clear Storage Box with Lid V]
White - Room Essentials™
Room Essentials Only at @
1965

Analyticlndex.com
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Market Share Leaders:

Top-Selling Brands

@ UP&UP31.90%

@ CLOROX 10.10%
SMARTLY 10.06%

@ SCRUB DADDY 7.44%

@ KLEENEX 5.98%
ARM & HAMMER 4.90%
DAWN 4.53%
LYSOL 4.05%
BOUNTY 3.50%
COMET 2.58%
All Others 14.95%

%

230 Paper
= Finger
Friendly.

Top-Selling lItems:

Disposable Paper Napkins - 230ct ¢
- Smartly~
Smartly

4461

Page | 8

Department Summary

vArde Nheoarn an
WUITUS UUSTIVTU

14328

A 5% vs Prior Pe

Top Brands in Organic Search

@ UP&UPB97%

@ CLOROX 5.25%
SWIFFER 3.85%

@ TIDE 365%

@ FEBREZE 3.62%
MR. CLEAN 2.46%
MRS. MEYER'S CLEAN
DAY 2.30%

GLAD 2.09%
EVERSPRING 2.03%
METHOD 1.91%

All Others 63.88%

Saded
M‘S(wbbﬂ Spong¢

Lemon Scent Disinfecting Wipes -

Scrub Daddy Dual-Sided V)

Scrubber + Sponge 75¢t - up & up™

Scrub Daddy up&up Onlyat®
4018 4319

© 2024 Analytic Index All Rights Reserved

Smartly.

v

Qrananrahin Ansivis
SPOoNSOrsnip ACTIVItY

A171%

Top Brands in Paid Search

Arm & Hammer Carpet & Room

Extra Strength Odor Eliminator -...

Arm & Hammer
2626

v

@ CLOROX 7.45%

@ GLAD 7.09%
SEVENTH GENERATION
597%

@ MRS. MEYER'S CLEAN
DAY 4.36%

@ RUBBERMAID 3.48%
AIR WICK 3.14%

TIDE 3.03%
GLADE 3.02%
CHARMIN 2.91%
HEFTY 2.91%

All Others 56.64%

Fresh Scent Disinfecting Wipes - ¢

75ct - up & up™
up&up Onlyat®
2948

Analyticlndex.com
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Market Share Leaders:

Top-Selling Brands

Top-Selling lItems:

Granulated Sugar - 4lbs - Good &

Gather™

Good & Gather Only at ©@
2823

Page | 9

@ GOOD & GATHER 29.38%
@ STARBUCKS 9.93%
STARBUCKS DISCOVERIES

DUNKIN DONUTS 2.42%
All Others 21.94%

g
GOOD &
GATHER ™
Department Summary |
14,077 36,144 V-8.9%
v-o© P Pe V- P Pe 35,459 Weekly Avera

Top Brands in Organic Search

@ THRESHOLD 4.64%
@ STANLEY 3.92%
CUISINART 3.35%

[ ] g?c?: 571% @ BRIGHTROOM 2.97%
' @ 0X0255%
BETTY CROCKER 5.45%

H MARKET PANTRY 4.64% HAMILTON BEACH 1.84%
UP&UP446% KITCHENAID 1.50%
ROOM ESSENTIALS 4.25% S&M;I\ N1T 31515%
THRESHOLD 3.48% JAT

MR. COFFEE 1.30%
All Others 75.14%

Larigw ‘ g T -
" o &
N e & RN,..
~
Q=
W —

Grade A Large Eggs - 12ct - Good

Croky

STOK

~r i +
) C

A= ain
Jc 110,

V-20.1%
Top Brands in Paid Search

@ CUISINART 9.38%
@ NINJAS71%
RUBBERMAID 4.91%
@ BERGHOFF 4.78%
@ BRITA381%
NEWAIR 3.55%
NESPRESSO 3.45%
JOYJOLT 3.40%
KITCHENAID 3.17%
MDESIGN 2.48%
All Others 55.37%

o & Gather~ (Packaging May Vary) Organic Cage-Free Fresh Grade A Powdered Sugar - 2Ibs - Good &
Good & Gather Only at ® Large Brown Eggs - 12ct - Good... Starbucks Frappuccino Mocha V) Gather~
4579 Good & Gather Only at @ Coffee Drink - 13.7 fl oz Glass... Good & Gather Only at @
1085

1753 845

© 2024 Analytic Index All Rights Reserved
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Market Share Leaders:

Brands Observed tema Ohservan
olands ubserved (IS voserved

207/ 2,116

Top-Selling Brands

@ UP&UP2581%

@ TREEHUT8.48%
HERO COSMETICS 6.97%

@ WET ONES 6.95%

@ ECOTOOLS 5.57%
Q-TIPS 5.39%
QUE BELLA 4.25%
NEUTROGENA 3.57%
AQUAPHOR 3.48%
CREST 3.41%
All Others 26.13%

B Hero.

TREE HUT

Department Summary

Kevworde Ohearvyan
Sywords voserved

25875

v -13% vs Prior Pe

Top Brands in Organic Search

" @ CREST6.02%
® ORAL-B531%

UP &UP 4.76%

@ COLGATE 3.55%

@ DOVE BEAUTY 3.44%
PHILIPS NORELCO 2.43%
CERAVE 2.42%

NATIVE 1.93%

BRAUN 1.71%

PHILIPS SONICARE 1.70%
All Others 66.73%

Qnananrahin Arsivis Ar
sorsnip O

A33.2% v-15%

Vet €COTOOLS

o
ANTIBACTERIAL
HAND WIPES

Top Brands in Paid Search

@ CREST8.71%

@ DOVE BEAUTY 5.95%
ORAL-B 5.50%

@ COLGATE 5.40%

@ PHILIPS NORELCO 4.45%
PHILIPS SONICARE 4.19%
GILLETTE 2.38%

DOVE MEN+CARE 2.22%
PURELL217%

BRAUN 2.03%

All Others 56.99%

A 200
< > o
- \ A 500
o . a3 E Ll =N MIGHTY
lop-Selling Items: S s PATCH
| = = The Ovigins
= [~ R = 8’; 24
) 5 << §
Basic Cotton Rounds Nail Polish V) S—
and Makeup Remover Pads -... Jumbo Cotton Balls - 200ct-up &
up & up s e Regular Cotton Swabs Paper © Wet Ones Antibacterial Hand © Hero Cosmetics Mighty Patch v
06 waw Sticks - 500ct - up & up™ Wipes Travel Pack - Fresh - 20ct Original Acne Pimple Patches
$2.19 o' up &up Wet Ones Hero Cosmetics
st Mankato 2249 8112 1940 9870

at Mankato

Page | 10 © 2024 Analytic Index All Rights Reserved Analyticindex.com



target | Pets

Market Share Leaders: %. freshpet Frig 53 a-
Department Summary - . N
331 3,384 11,977 A3 1% V-14.0%

Top-Selling Brands Top Brands in Organic Search

@ FANCY FEAST 16.60% @ BOOTS & BARKLEY

@ FRESHPET 9.94% o ;[3“3602 44%
FRISKIES 8.15% PAWHUT 4.78%

@ TIDY CATS 8.06%
@ SHEBA7.74%
UP & UP 6.43%

@ PETMAKER 3.41%
@ UP&UP3.40%

PRETTYLITTER 5.97% :::E;g:LZS";i%
MILK-BONE 4.19% BLUE BUFFALO 1.95%
ARM & HAMMER 3.98% KONG 1.74%

BOOTS & BARKLEY 3.68%

COSTWAY 1.65%

All Others 25.26% All Others 58.81%

. PRETTYLITTER YLITTER
. Wi
lop-Selling Items: T o=
Feline Pine Original 100% Natural ¢ Arm & Hammer Odor Control Cat ¢
PrettyLitter Lotus Flower Cat
PrettyLitter Cat Litter - 8lb (v} Cat Litter - 20lb Litter Deodorizer Double Duty -... “yj.slbs
PrettyLitter it Arm & Hammer ProttyLitter
sk 1079 Y 1391 i
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Top Brands in Paid Search

@ YAHEETECH 8.16%

@ FURHAVEN 7.41%
RING 6.60%

@ BLUE BUFFALO 5.90%

@ MILK-BONE 4.50%
FRESH STEP 4.39%
TIDY CATS 4.04%
BARK 4.01%
GREENIES 3.88%
TEMPTATIONS 3.79%
All Others 47.32%

5 ®
freEiTpet @

Freshpet Select Grain Free Small
Wet Dog Chicken and Vegetable...
Freshpet

879

v
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target | School & Office Supplies INDEX

Market Share Leaders: m brightroom

Department Summary

Brande Dbhserverd rama Dheaerven Kevyworde Oheeryan Snarcorahin AcTivit
[ e e Voo LA - ViUoLT Y WUV Vboo v N 0\ .

573 5 763 46,151 Y61 7%

A 2% vs Prior Period v -1% vs Prior Perioc v -52% vs Prior Perioc 487,158 Weekly Average 2,873,336,354 Weekly Average

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

All Others 20.76%

a

Top-Selling lItems:

=) =
ment paper ‘.u.?zt—{

All Others 67.10%

@ SCOTCH20.31% @ SCOTCH 6.05% @ LEGO 20.97%

® UP&UP17.70% @ UBRANDS 4.46% © PAPER MATE 14.85%
BRIGHTROOM 10.08% SHARPIE 3.50% BLUE SKY 8.73%

@ LEGO8.39% ® UP&UP324% @ DAY DESIGNER 8.24%

@ FIVESTAR7.07% @ THRESHOLD 2.98% @ SHARPIE 8.08%
MONDO LLAMA 4.38% CRAYOLA 2.94% IVORY PAPER CO 5.75%
PLAY-DOH 3.08% PAPER MATE 2.62% UNIBALL 5.05%
BOUNTY 2.90% BLUE SKY 2.57% BOUNTY 4.08%
SPRITZ 2.68% MONDO LLAMA 2.29% EXPO 2.99%
CRAYOLA 2.63% DAY DESIGNER 2.25% ELMER'S 2.48%

All Others 18.77%

. Parch it Paper Roll - 50 sq ft -
Sag:ch 3pk Magic Tape 3/4" x © o uT oll-50sqft- o Scotch 3ct .75"x350" Gift Wrap ::::’*;:_kx"s:%'f Tape, Maite Scotch 2pk Gift Wrap Tape Satin
Scotch up & up Tape Sois Finish 3/4" x 600"
1980 2018 Scotch 1275 Scotch
1583 k774
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@target | Sports & Outdoors

ANALYTIC

Market Share Leaders: ﬁ

STANLEY

- ~ ~

Rrannds neerven 7ems nservaen
oigcl do JUSTIVEd o STV

Top-Selling Brands

@ STANLEY 11.77%

@ FRANKLIN SPORTS 8.28%
BICYCLE 8.23%

@ NBA7.73%

@ NFL7.35%
MLB 6.37%
FLEXIBLE FLYER 4.74%
GATORADE 4.65%
HOTHANDS 4.26%
JOHNSON & JOHNSON
3.57%
All Others 33.05%

Top-Selling lItems:

STANDARD STANDARD

Bicycle Standard Playing Cards v}
2pk
Bicycle

385

Page| 13

[frankiin

Department Summary

vords Observed

41,999 v-300%

v -24% vs Prior Perioc 482,300 Weekly Average

z QnAarnanrahin Arsivi+

M ACLIVILY

Top Brands in Organic Search

A

@ STANLEY 7.49%
@ COSTWAY 5.04%
ALL IN MOTION 3.09%
® APPLE292%
@ NFL2.44%
SIMPLE MODERN 2.00%
CONTIGO 1.73%
INTEX 1.72%
SPEEDO 1.69%
ELLO 1.43%
All Others 70.46%

STANDARD

Bicycle Standard Playing Cards V) HotHands 10pk Hand Warmers
L Johnson & Johnson First Aid To v} Value Pack
Bicycle - Go! Portable Mini Travel Kit - 12pc ”0‘”““"5m9

Johnson & Johns...
pi1d

© 2024 Analytic Index All Rights Reserved

uNBA

NrAa
wiyac Ly

V-24.5%
Top Brands in Paid Search

@ COSTWAY 17.24%

@ SHARPER IMAGE 10.86%
CENTR 8.99%

@ CAMELBAK 5.14%

@ FRANKLIN SPORTS 4.94%
THERAGUN 4.16%
HOMEDICS 3.89%

BRITA 3.68%
YAHEETECH 3.44%
CUTTER & BUCK 3.23%
All Others 34.44%

el L

—— S~

Franklin Sports Practice Tennis V)
o Balls Can - 3pk
Franklin Sports
456

Analyticlndex.com
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(®target | Toys

Market Share Leaders:

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
1,081 10,978 91,802 V-540%  V-54.7%
’ , , L ] o L ] o
A 4% vs Prior Period A 0% vs Prior Period v -48% vs Prior Period 2,379,034 Weekly Average 4,000,072,265 Weekly Average

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

Top-Selling lItems:

Page | 14

@ LEGO 8.53%

@ MGA ENTERTAINMENT
8.12%

HOT WHEELS 8.02%

@ 5SURPRISE 5.92%

@ MATTEL 4.47%
BICYCLE 4.27%
SQUISHMALLOWS 3.06%
NBA 3.04%

MONDO LLAMA 2.71%
CRAYOLA 2.58%
All Others 49.28%

og b g Do
o R T
TR B i

Hot Wheels Single Pack - (Styles
May Vary)

Hot Wheels
2583

@ LEG0 10.20%

@ BARBIE 2.85%
POKEMON 2.43%

@ MELISSA & DOUG 2.26%

@ DISNEY 2.16%
NERF 2.06%
TRANSFORMERS 2.04%
NINTENDO 1.88%
SQUISHMALLOWS 1.81%
PAW PATROL 1.61%
All Others 70.70%

&

e (&
B <
EEn

‘éw g

i MGA's Miniverse Make It Mini ©
UNO Gard Game Q Lifestyle Series 1 Mini Collectibles
Mattel MGA Entertainm.
1903 30

© 2024 Analytic Index All Rights Reserved

&7
= =
& 35

Hot Wheels Diecast Cars - 5pk V]
(Colors May Vary)
Hot Wheels

1831

@ LEGO 40.43%

® BARBIE 4.81%

WHAT DO YOU MEME?
4.05%

@ COSTWAY 3.73%

@ NINTENDO 3.63%
EXPLODING KITTENS
3.29%

MASTERPIECES 3.25%
MELISSA & DOUG 2.85%
PAW PATROL 2.05%
SHARPER IMAGE 2.03%
All Others 29.89%

D

_ & i8]
am O
v \

‘ SETA %
: &
R
e ~
MGA's Miniverse Make It Mini V]
Food Diner Series 2 Mini...

MGA Entertainm.
270

Analyticlndex.com



@target | Video Games

ANALYTIC
INDEX

Market Share Leaders:

(Nintendo)

Drarnde heoarad Tamae
olal'ds UUSTIVEU S VUSTIV

03 1408

v -11% vs Prior Perioc Y-

Top-Selling Brands

@ NINTENDO 45.85%

@ MICROSOFT 10.42%
PLAYSTATION 8.78%

@ ELECTRONIC ARTS 5.98%

@ META QUEST 5.39%
WARNER BROS. 3.81%
UBISOFT 2.99%
ARCADE1UP 2.73%
2K GAMES 2.35%
POWERA 1.92%
All Others 9.79%

Top-Selling lItems:

Nintendo Retro Icons LED Light

Nintendo
20

Page | 15

B Microsoft

Department Summary

vArde Nhazr an TrAranranin Arsiis
VWWVIUO VUoTl VOou N > > .

11 455 v-481%

v -12% vs Prior Perioc 222,985 Weekly Average

Top Brands in Organic Search

@ NINTENDO 15.05%
@ MICROSOFT 10.66%
PLAYSTATION 8.29%
@ INSTEN 7.68%
@ ACER6.50%
SONY 6.09%
POWERA 4.63%
XBOX 3.75%
RAZER 3.61%
LOGITECH 2.66%
All Others 31.08%

Y
.
\, _
<« O
Y

oo B tiad Nintendo Switch with Neon Blue
Meta Quest 2: All-In-One Wireless X Console (V) and Neon Red Joy-Con

VR Headset - 128GB Microsoft Nintendo

Meta Quest 1040 1377

1769

© 2024 Analytic Index All Rights Reserved

00 Meta Quest

Top Brands in Paid Search

@ NINTENDO 33.11%
© HYPERX 21.27%
LOGITECH 20.18%
@ META QUEST 9.46%
@ BACKBONE 5.54%
HP INC. 3.44%
STEELSERIES 3.09%
GOVEE 2.27%
ARCADE1UP 1.50%
ASTRO 0.09%
All Others 0.05%

2 Xbox Series S - Starter Bundle Q

Microsoft
7%

Analyticlndex.com



Interested in leveraging
Target search, sales, and
shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Target.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

