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Top Brands by Share of Sales
Estimated sales share based on the brand’s items, their best seller rank, and historical sales.

Most Visible Brands
The percent share of organic search results among the top 10 brands in the department on the 
first page

Most Visible Keywords
The most common keywords for department top-selling products

Sponsorship Activity by Brand
The percent share of retailer media observed in search by each brand

Top-Sponsored Keywords
Keywords ranked by the amount of sponsorship activity on page 1 of search for items in the 
category

Analysis Overview
This in-depth analysis covers all major Target 
departments and provides in-depth information 
around sales performance, organic search, and 
sponsored search during Target Circle Week 2024.

• Top Brands by Share of Sales
• Most Visible Brands
• Most Visible Keywords
• Sponsorship Activity by Ad Type
• Sponsorship Activity by Brand
• Top-Sponsored Keywords
• Top-Sponsored Items
• Badge Breakdown by Type
• Top-Promoted Brands

Definitions
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v Disclaimer: Analytic Index has no affiliation with Amazon. All data is proprietary 
to the Analytic Index. This report is based on performance items which are in 
the top-performing sales or search items.



US, CA, UK, DE, FR, IT, ES

Actionable search, sales, and shelf insights 
for all major retail ecommerce platforms.

About Analytic Index

HIGHER SEARCH RANKINGS

BETTER CLICK THROUGH RATES & 
CONVERSION MORE EFFECTIVE AD SPEND

UNPRECEDENTED COMPETITIVE 
INTELLIGENCE

HUGE TIME SAVINGS

CROSS-RETAILER VISIBILITY

Reasons to partner with Analytic Index: Interested in learning more?
Request a demo > View more research >

+1 (801) 916-4306sales@analyticindex.com

https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com
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Reasons to partner with Analytic Index: Get Started Today!
Request a demo > View more research >

+1 (801) 916-4306sales@analyticindex.com

Schedule an analytics deep-dive with one of our 
retail search experts to see how you can leverage 
Analytic Index data and tools to optimize and 
measure performance on Amazon UK.

Interested in leveraging
Target search, sales, and 
shelf analytics?

https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

